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Buying shifts online
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Tencent

Alibaba

Softbank Corp.
Google Ventures
Intel Capital
Qualcomm Ventures
Baidu

Salesforce Ventures
Comcast Ventures
F-Prime Capital
Novartis Ventures
Jahson & Johnson
Legend Capital

SR One

Novo Ventures
Cisco

Mitsui & Co.
Investor Growth Capital
Bertelsmann
Samsung Ventures
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